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Girl Scout cookie season has come and 
gone and the girls of Troop 6671 are 
exhausted. It was a grueling February, full of 
long hours, friendly customer service and 
tireless cookie stands. 

It all culminated with our special boothing at 
the Americana two weeks ago. The girls 
spent several hours charming visitors and 
customers alike, and educating them on 
cookie flavors and prices. At the end of the 
day, they were able to convince people to 
buy 145 boxes!
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The hardworking Brownies made a lot of 
(rewarding) sacrifices which taught them 
how to truly value money; build a 
relationship with customers; and run an 
earnest business. When they closed 
shop for the season, they exceeded their 
own cookie count from last year. It was a 
very proud moment for the troop and 
definitely a cause for celebration.

In 1933, the Girl 
Scouts of Greater 

Philadelphia 
baked and sold 
cookies for 23¢ 

per box.

The Girl Scouts sell 
an average of 200 

million cookie 
boxes each year. It 
is enough boxes to 
wrap around the 
Earth more than 

10 times!

Thin Mints were 
originally called 
Cooky Mints in 
1939. It got its 

more popular and 
current moniker  

in 1959.

Troop 6671 had 
12 tired feet, 6 

weeks and 1 
mission. They sold 
a total of 2,540 
boxes of cookies. 

Mission 
Accomplished. 

What do the girls plan to do with their earnings? Aside from donating a portion to  
charity, they are eager to have a restful vacation at Great Wolf Lodge. They can’t 
wait to hang up their Brownie vests, put on their swimsuits and look back on what 
they’ve accomplished while looking ahead to bigger goals for cookie season 2021.

FUN FACTS
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